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Show of Hands:  

 

Who believes fundraising is always 

evolving? 
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Share:  

 

What changes are you seeing in your 

major Donors? 



Top Ten Trends for Major Donors 

 Donors are wary of trusting us. 
 

 The Boomers are becoming the #1 donor 
population. 
 

 Older ladies are THE major donor demographic. 
 

 Donors want Donor-Centered communications. 
 

 Major donors who volunteer give more. Much more. 
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Top Ten Trends for Major Donors 

  Major donors are all over social media. 
 

  Major donors look at their gifts as investments. They want to see 
impact and ROI. 
 

  Major donors are assured when they see the financials and the 
numbers. 
 

  Like most of us, donors are feeling overwhelmed, jaded, and even 
bored. 
 

  Major donors love a Big Idea. 
 
 
Fired UP Fundraising, http://www.gailperry.com/2013/04/top-10-trends-how-major-donors-are-changing-and-
what-to-do-about-it/ 
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Share:  

 

Have you seen any of these trends?  

Agree/Disagree? 
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Share:  

 

What are some trends you are seeing 

in the industry? 



5 Key Fundraising Trends from 2013 

 Overall charitable giving grew 4.9% in 2013, 
while online giving grew 13.5%. 

 
 Online giving accounted for 6.4% of all 

charitable giving in 2013. 
 
Large organizations had the greatest increase in 

overall charitable giving in 2013, while small 
organizations had the greatest increase in online 
giving during 2013. 

8 
©  DiscipleData, Inc.                                2014 User Group Meeting 



5 Key Fundraising Trends from 2013 

 International affairs organizations had the 
greatest increase in overall charitable giving in 
2013, while faith-based organizations had the 
greatest increase in online giving in 2013. 

 

 More than one-third (33.6%) of overall 
charitable giving happens in the last three 
months of the year, with the highest percentage 
(17.5%) coming in December. 
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Share:  

 

Have you seen any of these trends?  

Agree/Disagree? 
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DDI-Connect Can Help! 
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Track Your Gifts Better 

Utilize the Gift 
Tracking Fields to 

their fullest! 
 

 Promo Type 
 Promo Src 
 Desig 1 
 Desig 2 
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Automate Your Gift Splits – Coming June of 2014! 
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Automate Your Gift Splits – Coming June of 2014! 
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Automate Your Gift Splits – Coming June of 2014! 
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Streamline Data Entry – Coming June of 2014! 

 Automate GL 
assignment 
more precise. 

 
 Cut Down on 

Data Entry 
Error. 
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Campaigns and Appeals 

Use campaigns and appeals to track cost/effectiveness of your fundraising effort. 
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Campaigns and Appeals 

Appeal Setup 
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Campaigns and Appeals 
Appeal Grid 
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Campaigns and Appeals 
Appeal Grid Updates  

• Extracts 
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Campaigns and Appeals 
Appeal Grid Updates  

• FR270 – Appeal History Import 
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Campaigns and Appeals 
Appeal Grid Updates  

• FR270 – Appeal History Import 
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Campaigns and Appeals 
Appeal Statistics 
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Campaigns and Appeals 
Campaign Reports 

• FR263 – Campaign Statistics 

• FR266 – Cost Analysis 
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Campaigns and Appeals 
Name/Address 

• Appeal Mailing History 
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Donor Segment Review 
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Donor Segment Review 
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Online Giving Accounts 
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Online Giving Accounts 
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Online Giving Accounts – Electronic 

Receipts/Statements 
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Gift Deposit Report – New (FR233)  
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DDI Next Generation Discussion 



Discussion, Questions, Comments 
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Patrick McHugh 
pmchugh@ddi.org 
317.713.2472 

mailto:pmchugh@ddi.org

